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ABOUT THE
MVT BRAND

The MVT brand communicates excellence and usually serves as the
first impression of MVT with any audience—in person or online.

We have developed these guidelines to promote the clear and
consistent use of the MVT’s identity as an International
Transportation Company.

The standards extend to the use of logos, colors,
typography and other matters that affect MVT's identity.

The major objective of setting brand standards is to display a
clear and consistent message across all forms of communication.
The Creative Team will provide strategic assistance on any
branding applications that are unclear. We are passionate about
our brand and we are here to help.

For more information ahout the Mesilla Valley
Transportation brand or these guidelines, please contact
the Marketing Department.

content@m-v-t.com
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Main Logo

The main logo should be used on all public-facing
materials (direct mail, advertisements, the A globe with the

Icon
o

homepage of the website, etc.). initials MVT

When in doubt, use the full logo or contact the ? Word Mark
Marketing Team for clarification/guidance. The full name in the typeface
Myriad Pro Typeface
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MVT Icon

The MVT Icon logo should be used where the

company is known and the audience is established.

The MVT icon logo is comprised of the initials
MVT and the globe with a white background.

m-v-t.com

A gray globe with MVT initials.

FULL COLOR
ICON
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ONE COLOR
ICON
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CLEAR SPACE

The logo should always be situated in a clear,
readable location. The logo must always have
good contrast with the background to ensure

maximum impact and accessibility. 1X 1X
The clear space (or exclusion zone) may be
white, the color of the hackground or a simple Icon Logo

area of a photo. The clear space should never
be cropped or infringed upon in any way. The
clear space ratio is related to the height and
width of the entire logo. The minimum clear
space is the height of the globe in both full and
icon logo. This is not a placement guide. It

is a minimum only.

,,,,,,,,,,,,,,,,,,,,,,,,

Xis the height of the MVT
globe. Apply this rule for all
logo and icon usage.

1X 1X

m-v-t.com ﬂ




When either logo is reduced in size below the
standards listed, it becomes difficult to read
and is counterproductive.

The minimum height of the MVT logo should be
1” (25mm). NEVER go smaller than this. If the
space you have is smaller than this, then the
application medium is unsuitable.

The logo does not have a maximum
reproduction size.

m-v-t.com
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Do not modify the size or proportions

Neither logo should be altered in any way.

of the logo or it's elements in any way.

Though not an exhaustive list, here are some

SILLA

Do not replace the approved typeface
or alter the logo colors in any way.

things NOT to do.
EL PASO, TX
Do not add any additional text
to the logo.
Do not modify the color of the logo or
its elements in any way.
m-v-t.com

Do not alter nor introduce any new
elements to the logo.

Do not add any background color or
outline to logo.




PRIMARY

COLOR PALETTE

Primary colors help to quickly identify the MVT
brand. The strength of the MVT color palette is
its consistency. Adhering to these color
guidelines will ensure that the MVT brand is
instantly recognizable.

40%
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10%

40%
30%
20%
10%

Color Codes Color Codes
CMYK C17 M96 Y93 K7 CMYK C100 M54 Y4 KO
RGB R192 G33 B37 RGB RO G106 B175
PANTONE 3517 PANTONE 300
WEB C02125 WEB 0060A8

E

80%

70%

60%

50%

40%

30%

20% 20%

10% 10%

0% 0%
Color Codes Color Codes
CMYK C0 MO YO0 K50 CMYK CO0 MO YO K100
RGB R147 G149 B152 RGB RO GO BO
PANTONE Warm Gray 6 PANTONE Process Black
WEB 9D9C9OC WEB 000000
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SECONDARY
COLOR PALETTE

The secondary color palette should be used
sparingly and not become a predominant
color for MVT.
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Color Codes

CMYK C4 M75Y94 KO

RGB R255 G92 B32

WEB el5c20
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Color Codes

CMYK C6 M13Y87 KO

RGB R245 G213 B44

WEB f5db52c

m-v-t.com
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Color Codes

CMYK C71 M1Y2KO
RGB RO G183 B229
WEB 00b7e5
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0%

Color Codes
CMYK C5 M75 Y69 KO
RGB R225 G92 B73

WEB

el5c49




INTERNAL driveCymvt.com We

Care

USE LOGOS

MVT uses different logos that are recognized Helping

but are exclusively for the use of the America

marketing department. Move
Forward

Please contact the marketing department with
any questions concerning these logos.

)
/
\
MVT'S RUNDOWN
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PRIMARY

10 {437 J Trade Gothic Next LT Pro

Heavy Compressed, Bold Compressed, Compressed

The typeface we use helps to convey the
personality of our brand.

The primary font for web and print is Trade
Gothic Next LT Pro Compressed.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ahcdefghijkimnopqrstuvwxyz

123456789£$?'<>{}H1#¢TM®

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
123456789£$7!<>{}H #¢ TM®

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwyyz
12345678987 <>{}{1#¢ TM®
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SECONDARY

TYPEFACE &gaullz:rt,)lglic, Bold, Bold Italic

Calibri should be used in all printed and
electronic correspondence. ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
123456789£S? I<>{}[|#¢TM®

ABCDEFGHIJIKLMNOPQRSTUVWXYZ
abcdefghijkImnopgrstuvwxyz
123456789£S?I<>{}[[#¢TM®

ABCDEFGHUUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
123456789£S8?1<>{}[|#¢TM®

ABCDEFGHIJKLMINOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
123456789£S5?I<>{}[J#CcTM®
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VOICE

NAMING CONVENTIONS

All communications should be plain-spoken
and uncomplicated with a minimum of jargon.

Communication should follow the guidelines to
promote MVT in a uniform voice.

MVTis

e Connected

e Customer-focused
® [nclusive

e Enthusiastic

m-v-t.com

In correspondence the first usage should include the full name:
Mesilla Valley Transportation; thereafter use MVT.

CORRECT

Mesilla Valley Transportation

Drive For MVT

MVT

MVT | Graphic Design

MVT Department of Graphic Design

INCORRECT

Mesilla Valley Transportation Co

Mesilla Transportation

Mesilla Valley

Mesilla

Mesilla Valley Transportation: Graphic Design

Mesilla Valley Transportation —Graphic Design
Mesilla Valley Transportation Dept. of Graphic Design
Mesilla Valley Graphic Design Department



Photography is a powerful and dynamic tool.
Our values and ethos are reflected in the
images we use. They should communicate
the diversity, energy and personality of what
we do. Photography should convey emotions
and atmosphere. Look beyond the
straightforward and typical to find a more
inspirational perspective. Consider detail

or unusual angles to increase impact and
create effective communications.

Our images show MVT trucks, drivers, and staff
in real-life situations. They should convey
emotions, atmosphere and engage the
audience. Images should feel observational
and spontaneous rather than staged, and show
the energy of the people who interact with
MVT. Only use images that are relevant

and add value. Ensure the content does not
offend or alienate. Avoid clichés, and racial
and gender stereotyping.

m-v-t.com

Image usage

Important guidance regarding
consent, usage and copyright
issues can be found at
driveformvt.com.

Technical considerations
Images can be reproduced in
full color, single color
(monotone) and black and
white. Images that are for use
in printed materials should
have sufficient high resolution

— 300 pixels per inch.



